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Executive Summary

For both commuting and business trips, car remains the dominant choice

(1) of commuters are using an individual car most of the time o of business trips are done with a car, out of which 47% of employees use an
individual car (company or personal), and 23% use car sharing.
o (4] g

N
Remote working has reached a peak, while the commuting times have increased compared to 2022

of employees are working remotely at least one day per week, which

() ' bL 2029, and th b d i l o of employees spend more then 30 minutes on the route from home to their
/0 is stable vs , and the average number of days working remotely 42 /O offices, an increase of 4 points compared to 2022.

is 1.7 (a 0.2 decrease compared to 2022). J
The ideal transportation mode should be flexible, fast, safe and close to home/work R
o or more of the employees are rating speed, proximity, flexibility, and o of employees doing business trips mention safety, this becoming a top
45 /o safety as very important levers for both commuting and business 50 /o criteria in the ideal transportation mode. Price remains in top 5 priorities
trips, for commuting trips (40%) Y,
d]ﬂ The mobility services offered by companies have increased, leading to greater employee satisfaction
: é 0 of companies offer at least one mobility solutions, an increase of 6 0/ °f employees are satisfied with the corporate mobility offer, an increase of
65 /0 points (from 59%) compared to 2022. 50 /o 5 points (from 45%) compared to 2022. )
- - - - - - - \
Corporate mobility solutions remain key levers in both talent attraction and employee retention
o of employees declare mobility offerings are important when choosing a o of employees anticipate that companies will enhance their mobility offer
62 /o company to work for. 5 5 /o within the next 5 years D
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Key global insights

" For both commuting and business trips, car remains the dominant choice

time

71% of commuters are using an individual car most of the 70% of business trips are done with a car, out of which 47% of employees use

an individual car (company or personal), and 23% use car sharing.

The decrease in the use of individuval cars (from 49% in 2022 to 47% in 2022) is
matched by an increase of usage of trains as means of transportation for
business trips (from 30% in 2022 to 32% in 2024). Interestingly, in France trains
are used for business trips by 42% of employees and a notable increase is
observed also in the Netherlands (from 9% in 2022 to 16% in 2024)

,/

" Remote working has reached a peak, while the commuting times have increased compared to 2022

60% of employees are working remotely at least one day per
week, which is stable vs 2022.

When it comes to the average number of days working

remotely, they are 1./ (a 0.2 decrease compared to 2022). The
average shows a slight decline in Germany and more notably
in Italy, where remote working was more widespread in 2022

42% of employees spend more then 30 minutes on the route from home to
their offices, an increase of 4 points compared to 2022. This in the context in
which the average distance has not changed meantime (59% employees living
less than 20 km, and 41% less then 20 km)

Notably, France is seeing both on increase of distance (46% of employees living
at more then 20 km from office, 35% more compared to 2022) and time to
commute (46% declaring a commuting time higher then 30 minutes)

/
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Key global insights

The ideal transportation mode should be flexible, fast, safe and close to home/work

Speed, proximity, flexibility, and safety are strong Following the top drivers, there are still differences in the ideal

drivers for both commuting and business trips, all of them at over transp_ort_atlon m9de betv_vegn commuting a_lncl b93|nessotr|ps
A5% in the i . q Price is at a higher priority for commuting trips (40%)

o 1n the importance oraer. - Comfort (41%) and cleanliness (35%) are still preferred for business
For business trips, the top criteria is safety, with 50% of employees travel

. mentioning it (an increase of 5 pts compared to 2022) J

The mobility services offered by companies have increased, leading to greater employee satisfaction

65% of companies offer at least one mobility solutions, an increase 50% of employees are satisfied with the corporate mobility offer, an

of 6 points (from 59%) compared to 2022. Germany, France and increase of 5 points (from 45%) compared to 2022.

Netherlands have caught up with Belgium. This results are coming mostly from France (54%, increase of 12 points

The usage rate of the mobility solutions is at /8%, with France Versus 2022), Belgium (63%, increase of 12 points versus 2022), and the

(86%) and Belgium (83%) leading. Netherlands (74%, increase of 11 points versus 2022), where

improvements to those offers have been most significant, compared to

o 2022. J

Corporate mobility solutions remain key levers in both talent attraction and employee retention

62% of employees declare mobility offerings are important when 55% of employees anticipate that companies will enhance their

choosing a company to work for. mobility offer within the next 5 years

This criteria is important for 72% of people who plan to leave their Employees mention the environmental impact and enhanced company

jobs in the next 6 months image as main advantages they would get from further development of

corporate mobility offers. %

o
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Objectives and methodology

Research Objectives

1. What are the current
practices regarding employee
mobility?

2. What do employees expect
from their companies?

3. How can corporate
mobility become a driver of
employee attraction and
retention?

DEFINITIONS

May 20t to June 7th 2024 in private companies

Research Approach

2,900 Interviews in total

10-MINUTE ONLINE QUESTIONNAIRE
With the Ipsos panel

@« 2000 °=2
W A4
500 500 500

500 500 400

FIELDWORK PERIOD TARGET QUOTAS

EMPLOYEES SOCIO-DEMOGRAPHIC
CRITERIA
with more than 100 (gender, age, region)

employees

READING NOTES ABOUT THE REPORT

Some charts may not be perfectly equal to 100%. It is
due to rounding.

Commuting trip = trip from home to the place of work
Business trip = any trip occurring outside of the typical workplace

S

Arvol Maobility
Obserualo ! . . :
Qbservalory for a work purpose: client meeting, going on a seminar, a conference
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Socio-demographic profile

Basis: Total (N=2900)

GENDER AGE LIVING AREA
65%A8pts
Spt

- 49, 2Pts 31% u Cities 15%, g
37 Yop's 0 6
% - Towns and

suburbs
63%46% m Rural 3204
18-24 25-49 50-60 areas

RESP_GENDER. Are you...?
Basis: Total

YEAR/MONTH. What is your date of
birth? Basis: Total

HAVE CHILDREN

QMktSize. Where do you live?
Basis: Total

COMPANY SIZE

48%
X O o
@)
" ngat
% No % Yes

47%

- Small companies
(100 to 500 employees)
0%
. Mid companies
(500 to 1000 employees)

Large companies
(1000+ employees)

'

13%

KIDS02. How many children under the

age of 18 are living in your household?
Basis: Total

e —
Arval Mobility
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NB_EMP. How many people are working in
your company or organization?
Basis: Total

A / V¥ significant positive / negative evolution vs 2022



1.

FOR COMMUTING, CAR REMAINS
PREDOMINANT

USE OF SHARED OR LEASED 2-
WHEELERS REMAINS LIMITED

_,__--—-______
Arval Mobility
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Remote working has become common practice for more than half of employees overall.

The average is 1 to 2 days of remote work per week. The average shows a slight decline in Germany and more
notably in Italy, where remote working was more widespread in 2022.

NUMBER OF DAYS
WORKING REMOTELY ®

Basis : total (N=2900)

At least one day working remotely
(Total basis) 60%

Average number of day working

remotely 1'7 211 116 113 ’ 117 210
(Total basis) v0,2 pts v 0,3 pts v 0,4 pts
Average number of day working
remotely among remote workers 2'9 3’1 3'0 2'3 3'2 2’7 217
(Remote workers) v0,3 pts v 0,5 pts

o —————— .

Arvol Maobility A7 - How;nany days per week on average, if any, do you work from home or ISZ / &% significantly higher / lower vs. all countries 9
Observatory remotely : a / vsignificant positive / negative evolution vs 2022
T ———



Most workplaces are located in urban areas, with a significant difference in Italy compared to the other countries
and 2022 results.

WORKPLACE LOCATION

Basis : total (N=2900)

v 10pts

A6pts A7pts

In the downtown area of a
large city

In the downtown area of a
mid-sized city

m On the outskirts of a large
city
On the outskirts of a mid-
sized city

v 3pts

v 6pts A8pts

A3pts

18%

16%

In a small city 159% 15% 17%  vépts
0,
In a rural area ) 1%
15% 17% 11%
o 12% : ’
11% 9%

7%
79 w2pts 8% 4;: 7% 8% 11%

9%

Arval Mobility
Obserualory a / vsignificant positive / negative evolution vs 2022

e — .
E A5BIS. Where is your office located ? /& significantly higher / lower vs. all countries 10
T———



Individual and shared offices remain the predominant workspace setup, particularly in Germany.
Open spaces are more common in other countries.

TYPE OF OFFICE

Basis : total (N=2900)

®m An individual office

m A shared office

m An open space
A flex office / no dedicated Alpts

workspace v2pts

Currently working at home
full time

20%
8 11% 2pts 0, 19% v 1pts - v 1pts
11% ° A% vapts A vipts A2pts
4% 5% 6% 4% 3%
e — .
Arval Mobility A6. In your company offices, do you work in ...? &2 / [#Z significantly higher / lower vs. all countries 11
Obserualory a / vsignificant positive / negative evolution vs 2022
T ——



The use of company cars has increased in Belgium, with a direct impact in the use of personal cars, as opposed to

Spain, France and Italy.

NUMBER OF CARS / OF
COMPANY CARS

Basis : total (N=2900)

PERSONAL CARS ONLY

I% v 5pts
0
(/]

COMPANY CARS

11

COMPANY CARS ONLY %

COMBINED PERSONALAND &,
o VAapts
COMPANY CARS

*
S

e —
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Al1. How many cars do you have in your household ? A2. And among the [A1 ANSWER]
car(s) you have in your household, how many are company cars?

87% A 7pt- 87% A8pts IV N v1lpts
I@V7pts Im v 7pts
‘m Im 5%

| w5pts 5°o

32%

IZ% v 8pts LEV RN A 12pts

2%

A8pts

I
?

I8% v 5pts

/ [&Z significantly higher / lower vs. all countries
a / vsignificant positive / negative evolution vs 2022

12



Individual car remains the dominant commuting mode.
Public transport use is on the rise in the Netherlands; Spain and Italy are seeing a decline in employees using 2-
wheelers and shared cars.

MOST FREQUENT MODES
FOR HOME/WORK TRIPS 9

- e O 0 O -
-wr -wr
Basis : total (N=2900)
(personal and company car)
Public transport l 24% l 25% 27% . I I I A6pts

Walking I 13% I 13% I 13% I I 11% I I
Total 2-wheelers
mone sz, oo PJm Jzee m Qe B L
Total Shared cars
(Taxi, ride-hailing, car sharing, 8% wv2pts 10% 6% V5pts 9% v 7pts 7% 6%
carpooling)
Average number of 1,5 vo,1 5 v0,3 1,6 ‘ 14 14
7 1 o r 7 v 013 /T A 011 ’
transportation means used m E m
ég"?l Mobility A9B - What transportation mode(s) do you use most of the time to go from home to your place of / & significantly higher / lower vs. all countries 13
seruvalory work ? a / vsignificant positive / negative evolution vs 2022
Tr—



Among 2-wheelers users, shared services are not widespread, except in Spain and France, where 15% to 19% of 2-
wheelers users use at least one such service. Overall, a vast majority of 2-wheelers are personally owned and kept
at home - except in France, where 17% of users rent it.

2-WHEELERS: OWNED
/ LEASED / RENTED e — : ‘ ' ‘ ' ‘ ' :

Basis : User of 2-wheelers (N=597)

RS Lersof 20% v7pts 17% vepts P T
At least 1 in shared service | 8% | 5% B 5% | ] | 5% | & | 5%

At least 1 at home

Basis : User of 2-wheelers and have it at
home (N=571)

| 3% | 3% | 4%
‘ 1% I 6% | 2%

At least one personally rented I 7% I 6% | 2% .

At least one leased by their company I 5% I 7% 0% | 2%

A9E. You said you use one or more 2-wheelers (motorbike and/or kick scooter and/or bicycle) most of the time to

Arual Mobility E go from home to work. For each of them, do you have it at home, or do you use a shared service? ASF. You said /& significantly higher / lower vs. all countries

Observalory you use one or more 2-wheelers that you have at home. For each of them, do you personally own it, rent it or do 14

i / vsignificant positive / negative evolution vs 2022
— you lease it from your company? a/ vsignificant p g



Overall, the choice of transportation mode is mainly driven by speed, followed by comfort (which has gained
importance this year in France), and ease of access. Flexibility and price have also become increasingly important

factors.

REASONS OF CHOICE PN - ‘ ' ‘ ' ‘ ' -
-TOP 5 - R
Basis : does home/work trips
(N=2847)
#1 The quickest trip  The quickest trip  The quickest trip  The quickest trip Tl:;g}‘; ;:a'z;::e The quickest trip  The quickest trip
(40%) (45%) (39%) (37%) (39%) (40%) (49%)
The trip is more The trip is more The trip is more The trip is more The auickest tri it ;':a:,yhz;:zzsds it The trip is more
#2 comfortable comfortable comfortable comfortable 9 (34%) P work comfortable
(33%) AA4pts (38%) (30%) (26%) A9pts ° (30%) (30%)
It’s easy to access it I can be flexible It’s easy to access it It's easy to access it I can be flexible My company is
from home and ] from home and from home and ] paying /
#3 work with my hours work work with my hours participating
(35%) (25%)
(27%) (28%) (24%) (30%)
. It's easy to access it There is no other .. .
! can LB from home and The cheapest trip transportation The trip is more ! can be flexible
#A4 with my hours work (21%) option comfortable with my hours
(27%) Adpts (31%) (20%) (24%) (27%)
There is no other
The cheapesttrip @ The cheapest trip transportation The cheapest trip
#5 (22%) adpts (27%) a7pts option (26%)
(23%)
Arual Mﬂbilitg A10. What are all the reasons why you selected those transportation modes instead /& significantly higher / lower vs. all countries .5
Obseruatory of others to go from your home to your workplace? a / vsignificant positive / negative evolution vs 2022

T——



2.

FOR BUSINESS TRIPS, CARS AND
TRAINS REMAIN THE DOMINANT
MODES OF TRANSPORT

R ——
Arval Mobility
Observalory
T—



Business trips have generally become less frequent, except for Italy and are significantly less frequent in Belgium,
France and Spain

BUSINESS TRIPS
FREQUENCY ®

Basis : total (N=2900)

w8pts 66% INIS

DOES BUSINESS TRIPS A2pts

A
wr

wépts

v8pts w5pts

w7pts
Adpts A9pts
| At least once a week
w6pts

m Occasionally (several times or
once a month, once every 2/3
months)

m Twice a year or less often

Adpts A6pts

Never
57%
51% 0 A8pts Q
43% 40% 487N 8pts 45%
° 34%
Gy v7pts

Arval Mobility A16. How often do you personally go on business trips? / [%2 significantly higher / lower vs. all countries 17
Observatory a / vsignificant positive / negative evolution vs 2022

T ——



For business trips, cars and trains remain the dominant modes of transport, although a preference for planes
persists in Belgium.

MOST FREQUENT MODES
FOR BUSINESS TRIPS

- ikt & - e O 0 O -
Basis : goes on business trips at least
once a year (N= 1652) - -
Totatindividval car personaland - Y 47 [N s N == N 2 N -~
company car) v2 pts A15pts
O ETRE  EOEN  EUNRE C EEE W a7
anes [ 2o% [ v [ e — . e

Total Shared car (Taxi, ride- - 23% - 22% - - . v9pts - 18% - 22%

hailing, car sharing, carpooling)

Local public transport - 18% - l . 16% . l . 17%
Total 2-wheelers (motorbike, 0 0 0 0 0 0 0
scooter, bicycle, kick scooter) I 6/0V7pts I 8% v7pts I v11pts I 7% I 6% v8pts I 4% v9pts I 8%
Walking | 5% | 5% | 3% | 5% J 4% | 5% | 3%
Ferries | 2% | 2% | 1%v 3pts I | 1% | 1% | 3%
Average number of 1,71 1,87 1,63 1,76 WE oseore 161 1,58
transportation modes used Vo35 p
e — A17A What transportation mode(s) do you use most of the time to go from home to your business e ) )
Arval Mobility trip ? A17B. Do you sometimes use several transportation modes for the same trip, whether for your / W& significantly higher / lower vs. all countries 18
Obseruatory home-work trips or for your business trips? a / vsignificant positive / negative evolution vs 2022
T ——



3.

MAAS APPLICATIONS SHOW SOME
ROOM FOR GROWTH




Employees use application
trips and 1 out of 4 commu

s for planning, booking, or paying for transportation for less then 1 out of 2 business
ting ones. Uber and local train companies are the most widely used applications.

APPLICATIONS USE
AMONG TRAVELLERS 9 = : ‘ ' ‘ ' ‘ ' :

m For home/work commuting
Basis : does home/work commuting
(N=2847)

® For business trips

43% 43% 44% .
39% 39% 40%
31% 26% 29%
23%
17%

()
Basis : does business trips (N=1579) 24%
TOP-3 MOST QUOTED
APPLICATIONS PER
=
COUNTRY #1 DB BanN Uber @ 28 rrevimin O
Basis : Uses an application for business
or home-work or business trips #2 Uber Uber
(N=1112) Google Maps Google Maps
#3 #moovit
Citymapper 9
e —
Arval Mobility A17C. Are you using an application to plan, book or pay one ore more transportation mode /[ $2 significantly higher / lower vs. all countries 20
Observalory when going on business trips or from home to your workplace ? A17D. Which applications
T——

do you use ?



4.

THE IDEAL TRANSPORTATION MODE
SHOULD BE FLEXIBLE, FAST, SAFE
AND CLOSE TO HOME/WORK

_,__--—-______
Arval Mobility
Obseruatory
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French employees tend to live and work further from public transportation compared to other countries.

ACCESSIBILITY TO A

PUBLIC TRANSPORTATION - -

STOP FROM WORKPLACE / e = - ‘ ' -

HOME

Basis : Does home-work trips (N=2849) 7;@@‘ @ FQ ﬁ 7@@?‘ @ 79[’:},;" @ FQ,;IV @
88%89%

13%

.|
=
Less than 20 minutes———
A3pts log 75% 83% asriel 1B
(1]
17 v3pts 89%M91% o
25% VeptsEl 7
v3ptspi
More than 20 minutes——— - 11%

e A14. How close to public transportation would you say your workplace js? I : .
. . . &2 / [#Z significantly higher / lower vs. all countries
ég)t?l MG,?,””Q A15. And how close to public transportation would you say your home is? ignif yhig wery v 22
seruvalory a / vsignificant positive / negative evolution vs 2022
T——



In general, the commuting time have increased since 2022, despite similar distances for home-work trips.
In France since 2022, both commuting distance and time have increased

DISTANCE HOME-
WORKPLACE : ESTIMATION

AR A
AND COMMUTING TIME () () ()
o o
Basis : does home/work trips
(N=2847)
0,
A9pts v12pts 65% 48%
Less than 20 kms
More than 20 kms wIpts A12pts . 52%
35%
53%
Less than 30 minutes 58% RZIUE v1lpts .
More than 30 minutes a2% NI Allpts 47%
e ———
Arval Mobili[g' A12. How much time on average do you spend going door-to-door from your / &2 significantly higher / lower vs. all countries
, . ? i i i 23
Obseruatory home to your place of work? Please consider a single trip. A13. How far do your / vsionifi itive / : Lt 2022
estimate your home is fI'OITl your Workplace? A vslgnlflcant positive / negative evolution vs



For commuting : flexibility, speed, safety, and proximity, already important two years ago,
have become even more so.

IDEAL TRANSPORTATION % Very important
CHARACTERISTICS
(WORKPLACE TO HOME) 9 a - () () ()
Basis : total (N=2900)
A transportation mode with flexible times A6pts A7pts A7pts
safe
A transportation mode that brings me as 0 o 0 9 0 0
close as possible to my workplace and my A3pts >0%
home
40% 38% 42% 42% 49% 35%
Having the cheapest trip - -
33% 34% 42% 34%
The most comfortable transportation mode
Having the most hygienic and cleanest 32% 29% 40% 307
transportation mode
An environmentally friendly transportation V 8pts 299 24%
mode
A transportation mode when | can be 6% .21% .24% . 22% 5%
entertained during the trip
0, 0,
Being alone during the trip .21% .24/° m . 22% . 19% . 19%
0, 0,
Interacting with other people .15/° v 3pts l14%v7pts .13% . 17% . 15%V 6pts .15/0

e —
Arval Mobility
Obserualory
T ——

B5A. How important would be the following criteria be if you had to choose a

transportation mode from your workplace to your home?

57%

58%

55%

27%

38

H kK
=
g o S o N3

N

%

/ [&Z significantly higher / lower vs. all countries
a / vsignificant positive / negative evolution vs 2022

24



For business trips : safety has become as important as speed when choosing a transportation mode, followed by
flexibility and comfort.

IDEAL TRANSPORTATION % Very important
CARACHTERISTICS
(BUSINESS TRIPS) @ = — 0 ] () —
Basis : total (N=2900)
At tati de where | L
ransportation moae wnere Cansfgfee ASpts
A transportation mode with flexible
A transportation mode that brings me as
close a5 possle t my rkplaceand atpis a7pis
The most comfortable transportr?lt(;c(i: A3pts 36% 41%
Having the most hygienic and cleanest
transportation mode 33% 30% 25%

Having the cheapest trip

A transportation mode when | can be
entertained during the trip

An environmentally friendly
transportation mode

Being alone during the trip

Interacting with other people

e —
Arval Mobility
Obserualory
T ——

v 6pts
29%

27%

B 20% B 2%

5% varts % vepts

36% A9pts
28% A8pts
A7pts
B 20% 21%

6% .18%

B5C. How important would be the following criteria be if you had to choose a

transportation mode for your business trips ?

29%

24%] A6pts
v7pts 17%
B 17% v 9pts W29% B 18%
W17%

K2 / V&2 significantly higher / lower vs. all countries
g g

N
B

S [0}
! X

.17% v 7pts

)

a / vsignificant positive / negative evolution vs 2022

25



Speed, proximity, flexibility, and safety remain strong drivers for both business and commuting.

Comfort and cleanliness are still preferred for business travel, while price is a higher priority for commuting.

IDEAL TRANSPORTATION Based on the criteria very important

CHARACTERISTICS BUSINESS COMMON
Basis : total (N=2900) TRIPS CRITERIA CRITERIA
(7]
]
[T}
= A transportation mode where |
g can feel safe / secure Having the quickest trip
o0 / A transportation mode
S /W/with flexible times
e
=) tran‘ghgrr:lac;?;:c:nn;]:(i)gtable. A transportati ode that brings me as
=) S P close as possible to my workplace and my
¢'7, N home
> C
w = Having the most hygi
L—, g cleanest transportation
I . 2022 result
g m@ A transportation mode when | : .
T ul) can be entertained during the Having the cheapest trip 2024 result
O a trip (listening to music, o&.
Ex reading...) . .
o E An environmentally friendly
8 transportation mode
n
=z /
§
- / Being alone during the trip
—
<
L
o Interacting with other people
SECONDARY IDEAL TRANSPORT CHAR%E;EBI(?IT;CQS()(I):)OR HOME/WORK TRIPS HOME - WORK
CRITERIA TRIPS CRITERIA
——— B5A. How important would be the following criteria be if you had to choose a transportation mode from your
Arvol Mobility workplace to your home? B5C. How important would be the following criteria be if you had to choose a 26
Obseruatory transportation mode for your business trips ?
T ——



S.

DESPITE PERSISTENT DISPARITIES
ACROSS COUNTRIES, CORPORATE
MOBILITY OFFER HAS IMPROVED,
LEADING TO GREATER EMPLOYEE
SATISFACTION

e ———————
Arval Mobility
Obseruatory
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Corporate mobility services offer has improved, with 65% of companies offering at least one (+6pts).

Germany, France and the Netherlands have caught up with Belgium, while Spain and Italy still lag behind.
While overall adoption remains high at almost 80%, it is decreasing in Spain and Italy.

CURRENT CORPORATE
MOBILITY OFFER AND 0
USAGE

% At least one mobility service

offered
Basis : total (N=2900)

A9pts

Mean 2,2 403pts

% At least one corporate

mobility service used
Basis : At least one mobility service
offered (n=1951)

Mean of corporate mobility

i 1.4 14 0,1 pts v0.4 pts A02pts 13
services used ! E m ! = E E '
Basis : At least one mobility service offered
(n=1951)
Arvol Mobilitg BIA. As far as you know, what does your company currently offer in order to facilitate /5 significantly higher / lower vs. all countries
Observatory your mobility? B1B. And which of the mobility services offered by your company are 28
T ———

. a / vsignificant positive / negative evolution vs 2022
you personally using?



Country focus: Germany and France offer more bike-leasing options, while the Netherlands has expanded its partial
coverage of public transportation and fuel expenses. Belgium continues to lead, having also increased its offer of
electrified company cars and mobility budgets.

DETAIL OF MOBILITY SERVICES

OFFERED BY COMPANY

Basis : total (N=2900)

Partial coverage of public transportation
expenses

Private parking space provided by the
company

Diesel or petrol company cars

Bike leasing

Electrified company cars

Partial coverage of energy / fuel expenses
A mobility budget

Car sharing

Short-term rental cars

Ride sharing

An application provided by the company
to book multiple mobility solutions

Bike sharing
Scooter and moto leasing

None of these benefits

e —
Arval Mobility
Obserualory
T ——

B 2% st [ 25%

I 3%
B 7%
Bl 7%
B 2%
Bl 12%v 2pts
B 8%

B 7%

B 6%

B &%

g 5%

J 4%

I 3%

.
. 20

IS 4 14pt;

| J15%
B [v5pts
W 9%

B 8%

B 7%

B 7%

g o%
6%
5%

B 29%vSpts I 7% v 8pts

o O
o
] 1
] ]
| B 16% a6pt
I B BZ a3pts
0 M 12%
B 12%ys B 13%
Rz " Mo
i H 6%
B % B %
B 6% H 8%
B 4% B 6%
| B v3pts 5%
| EZ v 3pts I

I I W v eps

B1A. As far as you know, what does your company currently offering in order to facilitate your

mobility?

i
[ ] wépts
Bl 7%

| BZ v3pts

o

o

| vipts

B 7%

B ZZ vapts

I

I 8Z v5pts

l

l

B I

/ [&Z significantly higher / lower vs. all countries

O —
A4
B Y | . T 12t
I B 20%
- ]
] I 6%
I SN orts| I
] I [ 0]
B £ a5pts | HE
B % W %
B 5% B 6%
O W 8%
B 5% B 6%
0 0
| 2% I 3%
] W 5%
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Overall, employees remain car-oriented, with a focus on private parking spaces and company cars. The adoption of
alternative transportation solutions remains relatively stagnant, although bike leasing has seen a slight increase in

Germany.

DETAIL OF MOBILITY SERVICES

USED BY EMPLOYEES

Basis : at least one mobility offering in the . - ‘ ' ‘ ' ‘ ' -
company (N=1951) wr o
Private parking space provided by the
PEE P O company N 25% . % B 5% % . 2% O
e e o e e epenses I 19% . e o — HZvps [ 20% - e
Diesel or petrol company cars [l 13% B 10% B 12% B 13% ] L B 1%
Partial coverage of energy / fuel expenses 11%Vv 5pts FZ v 7pts 18% 14% 9%w 10pts 15%] 28%
p
Electrified company cars  [JJ] 8% B 8% B 5% B %% B 6% ] B 8%
A mobility budget 7% 6% 7% 7% Ly v 6pts 11% 7%
p
Bike leasing  [J] 6% A 2pts B G2 A dpts | | B 6% B 5%
Car sharing [} 5% B 7% B 4% B 5% B 4% | J4%) |
An application provided by the company to
book multiple mobility solutions B 5% B 5% B 6% N 5% | BZv7pts ] | 1%
Short-term rental cars ] 4% J 4% B I 4% i 3%y apts I |
Ride sharing ] 4% B 5% B 5% | 3% | 2% B 4% | 3%
Scooter and moto leasing | 2% | 3% | 1% | 1% | 1% 0% | 1%
Bike sharing | 2% | 2% | 1% v3pts | 2% | 1% w3pts | 3% | 1%
None [N 22% I 25% I 20% ] [ 1] [ ] [ ]
Arval Mobility B1B. And which of the mobility services offered by your company are you personally /58 significantly higher / lower vs. all countries
- Y o 30
Observatory using: a / vsignificant positive / negative evolution vs 2022
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The link between the company’'s mobility offer and the employees satisfaction: Employees’ satisfaction with
corporate mobility offer has increased in France, Belgium, and the Netherlands, where improvements to those

offers have been most significant, compared to 2022.

CURRENT MOBILITY OFFER
SATISFACTION
® a - O 0 O -

Basis : total (N=2900)

TOTAL Satisfied 50%a 5pts T2 a12pts v 9pts atzpts  PEDA La1pts

(Definitely satisfied + somewhat satisfied)

A8pts
v 9Ipts

m Definitely satisfied
m Somewhat satisfied A8pts

® Not satisfied or unsatisfied

Somewhat unsatisfied

yspts 15%
Definitely unsatisfied 13%
11% 0
oD 10 26
0, (v
12%  A2pts 9% o v5pts
v3pts v4pts
Arual Mability B2. How satisfied are you today regarding the mobility solutions that your company /¥&2 significantly higher / lower vs. all countries
Obseruvatory is currently offering? o7 . ) ) 31
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6.

CORPORATE MOBILITY SOLUTIONS
REMAIN STRONG INCENTIVES FOR
NEW HIRES.




Mobility solutions remain a lever of attraction for potential future employees, though there is a slight decrease
compared to two years ago, especially in Italy. They remain key for 3 out of 10 employees actively planning to

change their jobs in the next 6 months

IMPORTANCE OF MOBILITY

OFFERINGS OF A NEW
COMPANY TO WORK FOR (@) = - () () )

Basis : total (N=2900)

Total Important
(definitely important + somewhat @ ERts @ @ @ v7pts @
important)

Definitely important 20% v5pts 18% vepts 19% vépts 22% v7pts 19%

L This criteria is important for 72% of people who plan to leave their jobs in
the next 6 months; and definitely important for 32%.

Arval M obilitg B3. How important are the following motivations when, choosing a company to /5 significantly higher / lower vs. all countries
Dbseruolor work for ? B9. How likely are you to change your job for a new job in a new o . ) ) 33

y company? a / vsignificant positive / negative evolution vs 2022
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Company cars and mobility budgets remain strong incentives for new hires, while mobility hubs and company-
provided 2-wheelers are seeing a slight decline, especially in Spain and Italy.

IMPACT OF MOBILITY
BENEFITS ON

COMPANY’S CHOICE ® = = () ) ) -

Basis : total (N=2900)

I Very attractive
v 6pts A7pts

D TOTAL Attractive
69% n 6 62%

Company cars

A mobility budget: a predefined budget
granted by the company allowing
employees to choose their mode of
transport

| | |

A mobility hub (with multiple offerings .
of shared mobility solutions: bike 60%
sharing, car sharing...)

<
- <
a

vapts Vv5pts vOpts v10pts
Company bikes, scooters and other ; 559% 1 529 % 55% 56% % 1559
2-wheelers
vap v10pts vIpts
e ———
Aruol Mﬂbilitg B10. How attractive would a company be if it proposed the following mobility benefits on a new /& significantly higher / lower vs. all countries
Observalory job opening? Please note that this new job offering would have similar conditions in terms of I . ) : 34
. . p a / vsignificant positive / negative evolution vs 2022
— duties and compensation than your current job.



EXPECTATIONS FOR MOBILITY
SOLUTIONS ARE HIGH, BUT
EMPLOYEES ARE OPTIMISTIC

;d -'x;.‘;(; 8

L |

R ——
Arval Mobility
Observalory
T—




For the next few years, employees expect a continued development of mobility solutions, particularly public
transport. However, in some countries, notably Spain and Italy, there is less expectation for an increase in the use of

2-wheelers.

EXPECTED DEVELOPMENT OF
TRANSPORTATION MODES

Basis : total (N=2900) 9 . A ‘ ' ‘ '
o

Public transport - 47 B 48410 B savi1 I 55 - 47
Trains \ W/ 38 AW/ 35 L} Wy ¢
| @- o Il o I 43 - a2 o Hl 43
Walking \©’ B 34 B 28 A9 B 38 < I 8 \8 B 36
The car you personally own B 3 \'©'- 39 \8- 42 © B 22 B 17
Electric bicycle B 2 B 30 B 22v14 B 35 B 23v10
A company car B 27 B s B 26 B 26 B 32
Standard bicycle B 2 B 22 N 23 I 38 B 22
Car sharing W 22 24 W 18 m 27 M 22
Carpooling B 16 B 13 B 17 B 22 B 13
Electric Motorbike B 12 l7 B 27 B 14 j 8v17
Planes j 10 j 13 B 15v9 | 2413 i 10
Ride-hailing B M 15 M 19 ‘1 | 4v12
Motorbike / scooter i7 Is B 15 | 4 B 12v12
Taxis |6 K CEY 0 15
Electric kick scooter Is j 10 B 13v10 0 -1 v9
Ferries |4 is | 2 |5 | 3
Kick scooter (standard) -1 | 4 Ovil -4 | -4 |
SE;'?' MIC{E””Q B6. In the next few years, what transportation mode would you like to see developed and, on the
servalory contrary, which one would you see being less used for your home-work trips or business trips?

M 24
H 16
B 30
:é:- 25
o Il 29
| 19
B 18
j 10
G
-10
-10 |}
-8 I
-9 |
-12 |
-17 B vi1
-8 I
-15 |

I Delta More developed -
pm Less developed

- 5
\(:)'- 39
B 24
B 32410
\C:)'- 35
B 27
B 2
| R
je6v9
o
17
71
-11 [j v10
-8 ||
-5 | v17
-5 |
-16 [ vi1
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Employees continue to have high expectations regarding corporate mobility offering. There is a desire for increased
car-sharing options in Spain, Belgium, and the Netherlands, and for a dedicated mobility app in Belgium. In Italy,
there is less expectation for shared or leased 2-wheeler options.

MOBILITY OFFERINGS TO BE

Total “would like"” (certainly would like + probably would like)
DEVELOPPED / MAINTAINED

AR A
IN THE COMPANY [ () () ()
o o
Basis : total (N=2900)
e O e enses
s T O
e e P P mpany
A mabilty budget
Electrified company cars
Diesel or petrol company cars
Car sharing A o s 24pt T a7pts
e B mpany A7ptg
Bike Leasing
short term rental cars  [EZEA] v3pts
Bike sharing 47% 43% 41% 60% 48% RIS 52% 45%
p
Scooter and moto leasing 0% M
Arval Mobility B7. For each of the mobility offering below, to what extent would you like your company to / i significantly higher / lower vs. all countries 37
Observatory offering them or keep offering them for your home-work trips and for your business trips? a / vsignificant positive / negative evolution vs 2022



Except for Spain and Italy (as in 2022), employees are rather optimistic: nearly two-thirds anticipate that
companies will enhance their mobility offerings within the next five years. French and Dutch employees are

showing stronger confidence than in 2022.

LIKELIHOOD FOR

COMPANIES TO INCREASE - -
THEIR MOBILITY OFFERING 9 = - ‘ ' ‘ ' ‘ ' -

Basis : total (N=2900)

TOTAL Likely to

Increase
(definitely likely + somewhat likely)

A8pts v1lpts 62% A8pts

55%

v6pts

v7pts
B Definitely likely

m Somewhat likely

B Somewhat unlikely

A7pts
Definitely unlikely
m Don’t know
16% 17%
7% 8%
8%

e —

Arvaol Maobility B11. To conclude, how likely do you think it is that private companies in general / &2 significantly higher / lower vs. all countries 38
Obserualory will increase their range of mobility offering in the next 5 years? a / vsignificant positive / negative evolution vs 2022
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Beyond its environmental impact, corporate mobility remains a strong lever for enhancing corporate image, with
no significant evolution compared to 2022.

POTENTIAL BENEFITS FROM MOBILITY OFFERINGS - TOP 3

Basis : total (N=2900)

Diesel or petrol Electrified company Car sharing Short-term rental Ride sharing Scooter a_nd moto Bike leasing
company cars cars cars leasing
It would facilitate your It would reduce your ~ Youwould see your  You would see your It would reduce your  You would see your It would reduce your
#1 home-workplace trips carbon footprint company in better light company in better light carbon footprint company in better light carbon footprint
(18%) (25%) (16%) (13%) (18%) (9%) (16%)
"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" More opportunities to be
You would see your You would see your It would reduce your It would facilitate your You would see your It would facilitate your  physically active and
#2 company in better light company in better light carbon footprint home-workplace trips company in better light = home-workplace trips contribute to better
(15%) (20%) (14%) (12%) (11%) (9%) health
_________________________________________________________________________________________________________________________________________________________________________________________________________________________________ (16%) ...
#3 You would be less likely It would facilitate your It would facilitate your It would improve your It would facilitate your It would reduce your You would see your
to leave the company  home-workplace trips  home-workplace trips  quality of life at work  home-workplace trips carbon footprint company in better light
(14%) (14%) (12%) (10%) (11%) (8%) (13%)
. . Partial coverage of Partial coverage of energy Private parking space - An application provided
| sl transportation expenses /foelexpenses provided by the company  AMobltybudget T by the company
It would reduce your carbon You would see your company You would see your company You would see your company You would see your company You would see your company
#1 footprint in better light in better light in better light in better light in better light
(15%) (27%) (28%) (18%) (25%) (13%)
Molt;e :’}; z Zrtzrclgll:s;::e It would reduce your carbon  You would be less likely to It would facilitate your It would improve your quality It would improve your quality
#2 co:tri'lbu te tﬁ better health footprint leave the company home-workplace trips of life at work of life at work
N (18%) (19%) (18%) (18%) (12%)
_________________ G OO
#3 You would see your company It would facilitate your It would improve your quality It would improve your quality It would facilitate your It would facilitate your
in better light home-workplace trips of life at work of life at work home-workplace trips home-workplace trips
(10%) (16%) (17%) (17%) (16%) (12%)
m B8. What advantages would you or do you personally get from the mobility offering
CIEJE?E rugl {'J'r“d below if they were developed by your company for your home-work trips and your 39
=..._____.ur business trips?



CONTACT

Oana Duma
Head of Arval Mobility Observatory

oana.duma@arval.com

Oana Duma | LinkedIn

e —
Arval Mobility
Obserualory
T—


mailto:oana.duma@arval.com
https://www.linkedin.com/in/oana-duma/
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